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Canadian meal kit market size* 

Current estimated Canadian 
meal kit size - $150m 

(~0.8% of Canadian homes)

Meal kit household 
penetration level 

equivalent to US –
$500m (~2.5%)

Estimated meal kit 
household penetration 

of 10% - $3B
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3,000

31,000

FY 2016 FY 2017

↑+933%
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Generating profitable growth

9.5%

18.1%

FY 2016 FY 2017

0.3

3.6

FY 2016 FY 2017

16



Generating profitable growth
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Adjusted net loss is defined as net loss adjusted for items that Management believes do not necessarily arise as part of the Company’s normal 
day-to day operations to better analyze trends in performance and financial results. For a reconciliation of Net Loss Adjusted to Net Loss, refer to 
the Company’s management’s discussion and analysis for the year ended August 31, 2017. 
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↑+462%
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Generating profitable growth
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Generating profitable growth

2.6

13.3

Q1 2017 Q1 2018

27.1%

30.9%

Q1 2017 Q1 2018

Gross merchandise sales measures the total retail value of all goods sold by the Company before taking into account all incentives and credits. 
Adjusted gross profit is calculated as gross merchandise sales less cost of goods sold. Adjusted gross margin is calculated as adjusted gross profit 
divided by gross merchandise sales. For a reconciliation of gross merchandise sales to revenue and a reconciliation of adjusted gross profit, refer 
to the Company’s management’s discussion and analysis for the three-month period ended November 30, 2017.
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Adjusted net loss is defined as net loss adjusted for items that Management believes do not necessarily arise as part of the Company’s normal 
day-to day operations to better analyze trends in performance and financial results. For a reconciliation of Net Loss Adjusted to Net Loss, refer to 
the Company’s management’s discussion and analysis for the three-month period ended November 30, 2017. 
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31,000

45,000

Q4 2017 Q1 2018

↑+45%
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↑+50%
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↑+52%
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29Edo Capital is run by Hamnett Hill who is on the FOOD board 
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