


Thispresentationmayincludeforward-lookingstatementsregardingGoodfood,its business,operationsor results. Often,but not always,forward-looking
statementscan be identified by the use of words such as "plans", "is expected","expects","scheduled","intends", "contemplates","anticipates",
"believes","proposes"or variations(includingnegativevariations)of suchwords and phrases,or state that certain actions,eventsor results"may",
"could", "would", "might" or "will" be taken,occuror be achieved. Forward-lookingstatements,by their very nature,are subjectto inherent risksand
uncertaintiesand are basedon assumptions,both generaland specific,which give rise to the possibilitythat actual results or eventscould differ
materiallyfrom expectationsexpressedin, or implied by, suchforward-lookingstatements. Thesestatementsalso involveknown and unknownrisks,
uncertaintiesand other factors,includingfactorsthat are beyondDƻƻŘŦƻƻŘΩǎcontrol, that maycauseactualresultsor eventsto differ materiallyfrom
those expressedin suchforward-lookingstatements. Forwardlookingstatementsreflect DƻƻŘŦƻƻŘΩǎthen current viewswith respectto future events
basedon certainmaterialfactsandassumptions. AlthoughGoodfoodbelievesthat the assumptionson whichsuchforward-lookinginformationis based
are reasonableat the time they aremade,there canbe no assurancethat suchfactsor assumptionswill proveto be correctandunduerelianceshould,
therefore,not beplacedon anyforwardlookinginformation. Forward-lookingeventsandcircumstancesmaynot occurat all or byspecifiedor anticipated
dates. Eventsand/or resultscould differ materiallyas a result of known and unknownrisksand uncertaintiesaffectingGoodfood,including,without
limitation, risksregardingthe food industry,economicfactors,the equity marketsgenerally,changesin regulatoryenvironmentor law, failure to obtain
requiredapprovalsand risksassociatedwith growth and competitionin addition to other risksidentified in publiclyfiled documentsunderDƻƻŘŦƻƻŘΩǎ
profile at www.sedar.comaswell asother unknownrisks. Forward-lookingstatementsspeakonly asof the date on whichthey are madeandGoodfood
undertakesno obligationto publiclyupdateor reviseanyforward-lookingstatement,whetherasa resultof newinformation,future events,or otherwise.

Goodfoodreportsits financialresultsin accordancewith InternationalFinancialReportingStandards(IFRS). Goodfoodalsousesnon-IFRSmeasuresin this
presentationthat do not have any standardizedmeaningprescribedby IFRS,includinggrossmerchandisesales,grossmerchandisesalesrun-rate,
adjustedgrossprofit, adjustedgrossmargin,adjustednet loss,EBITDA,adjustedEBITDAandadjustedEBITDAmargin. Thesenon-IFRSmeasuresmaynot
be comparableto similarmeasurespresentedby other companies. Forfurther detailsof thesenon-IFRSmeasures,includinga reconciliationto the most
directlycomparableIFRSfinancialmeasures,refer to Goodfood'sManagement'sDiscussionandAnalysisfor the yearendedAugust31, 2018.
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AnActivesubscriberisdefinedasanaccountthat isscheduledto receiveadeliveryor haselectedto skipdeliveryin the subsequentweeklydeliverycycle. Active
subscribersexcludecancelledaccounts. WhileActivesubscribersisnot an IFRSor Non-IFRSFinancialMeasure,andtherefore,doesnot appearin andcannotbe
reconciledto a specificline item in our financialstatements,we believethat Activesubscribersis a usefulmetric for investorsbecauseit is indicativeof futures
revenues. TheCompanyreportsthe numberof Activesubscribersat the beginningandendof the period,roundedto the nearestthousand. 3
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Grossmerchandisesalesmeasuresthe total retail valueof all goodssold by the Companybefore taking into accountall incentivesand credits. For a
reconciliationof grossmerchandisesalesto revenue,refer to the/ƻƳǇŀƴȅΩǎƳŀƴŀƎŜƳŜƴǘΩǎdiscussionandanalysisfor the yearendedAugust31, 2018.
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Successful launch 
of national 
platform

State-of the art 

facility in Calgary -

$100 million in 

sales capacity

Further expansion 
of Montreal facility 
bringing national 
sales capacity to 
$500 million+

Record adjusted 
gross margin of 

33.6% for the year
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