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CAUTION REGARDING
FORWARD-LOOKING STATEMENTS

Thispresentationmayincludeforward-lookingstatementsregardingGoodfood,jts businesspperationsor results Often, but not always forward-looking
statementscan be identified by the use of words such as "plans”, "is expected","expects","scheduled","intends", "contemplates"”,"anticipates”,
"believes","proposes”or variations(includingnegativevariations)of suchwords and phrases,or state that certain actions,eventsor results"may",
"could", "would", "might" or "will" be taken, occuror be achieved Forwardlookingstatements,by their very nature, are subjectto inherentrisksand
uncertaintiesand are basedon assumptionspoth generaland specific,which give rise to the possibilitythat actual results or events could differ
materiallyfrom expectationsexpressedn, or implied by, suchforward-looking statements Thesestatementsalso involve known and unknownrisks,
uncertaintiesand other factors,includingfactorsthat are beyondD 2 2 R T @oétrel (et may causeactualresultsor eventsto differ materiallyfrom

those expressedn suchforward-looking statements Forwardlooking statementsreflect D 2 2 R T théh Ruix@nt viewswith respectto future events
basedon certainmaterialfactsand assumptionsAlthoughGoodfoodbelievesthat the assumption®n which suchforward-lookinginformationis based
arereasonableat the time they are made,there canbe no assurancehat suchfactsor assumptionsvill proveto be correctand unduerelianceshould,
therefore,not be placedon anyforwardlookinginformation Forwardlookingeventsand circumstancesnaynot occurat all or by specifiedor anticipated

dates Eventsand/or results could differ materiallyas a result of known and unknownrisksand uncertaintiesaffecting Goodfood,including,without
limitation, risksregardingthe food industry,economicfactors, the equity marketsgenerallychangesn regulatoryenvironmentor law, failure to obtain 3
required approvalsand risksassociatedvith growth and competitionin additionto other risksidentified in publiclyfiled documentsunderD2 2 R¥ 2 2 R !
profile at www.sedarcom aswell asother unknownrisks Forwardlookingstatementsspeakonly asof the date on whichthey are madeand Goodfood
undertakeso obligationto publiclyupdateor reviseanyforward-lookingstatement,whetherasa resultof newinformation,future events,or otherwise

Goodfoodreportsits financialresultsin accordancevith InternationalFinanciaReportingStandard§IFRS)Goodfoodalsousesnon-IFRS$neasuresn this
presentationthat do not have any standardizedmeaningprescribedby IFRSjncluding grossmerchandisesales,grossmerchandisesalesrun-rate,
adjustedgrossprofit, adjustedgrossmargin,adjustednet loss,EBITDAadjustedEBITDANd adjustedEBITDAnargin ThesenonlFR3$neasuresnay not
be comparableo similarmeasuregresentedby other companiesForfurther detailsof thesenon-IFR3neasuresincludinga reconciliationto the most
directlycomparabldFRSinancialmeasuresteferto Goodfood'sMlanagement'®iscussiomand Analysidor the yearendedAugust31, 2018



FY2018 HIGHLIGHTS

Strong consistent growth in subscribers (187%) and gross
merchandise sales (264 %)

Gross merchandise sales run-rate reached $107.3 million
as at August 31, 2018

Positive cash flow from operations of $300,000 for the
year after two consecutive quarters of positive cash flow

Launch of national platform with results above expectations

Delivering over 1 million meals per month across the
country




STRONG CONSISTENT GROWTH

Active Subscribers
End of period

89,000

76,000
61,000
45,000

31,000
23,000

8,00013'000

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4
2017 2017 2017 2017 2018 2018 2018 2018

Revenue
C$ millions

70.5

19.8 22.2 21.4

112 15.7

7.5
o 37 6.4

Ql Q2 Q3 Q4 FY Q1 Q2 Q3 Q4 FY
201720172017 201720172018 2018 2018 2018 2018

AnActivesubscribeiis definedasanaccountthat is scheduledo receivea deliveryor haselectedto skipdeliveryin the subsequentveeklydeliverycycle Active
subscribergxcludecancelledaccounts While Activesubscriberss not an IFR®r NonIFRS-inanciaMeasure andtherefore,doesnot appearin and cannotbe
reconciledto a specificline item in our financialstatements,we believethat Activesubscriberss a usefulmetric for investorsbecauseit is indicativeof futures
revenues TheCompanyeportsthe numberof Activesubscriberst the beginningandend of the period,roundedto the nearestthousand
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GROSS MERCHANDISE SALES

Run-rate of $107 million
C$% millions

107.3

84.1

26.2 25.8
13.3 18.8

Q42017 Q12018 Q22018 Q32018 Q42018 FY 2018 Aug. 31,
2018 Run-
rate
Grossmerchandisesalesmeasureshe total retail value of all goodssold by the Companybefore takinginto accountall incentivesand credits For a gOO d fb 0 d
4

reconciliatiorof grossmerchandisealesto revenue referto the/ 2 Y LJ- WI€yQla3 S MiScysdidmadanalysigor the yearendedAugust31, 2018




Successful launch Stateof the art Further expansion Record adjusted

of national facility in Calgary of Mor_nreal fz_acility gross margin of
platform S bringing national 33.6% for the year
$100 million in )
_ sales capacity to
sales capacity $500 million+
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